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Content Marketing Solutions – new from Spear’s

Spear’s Readers 
Spear’s 62,000 readers are some of the wealthiest in the history of media:

•  The average Spear’s reader has a net worth (excluding primary residence) 
of £5.5 million ($8.8 million) and an average annual income of £780,000.

• 77% of readers enjoy our range and style of articles

• 63% think we are an authoritative source of information and analysis

• 54% have set up their own company

•  They are philanthropists, collectors of art, wine, watches and jewellery 
and users of a wide range of luxury services.

WEALTH, BUSINESS & CULTURE

ART, TRAVEL & LUXURY

SPEAR’S INDICES

MARCH/APRIL 2019   £5.95

The Spear’s Interview

Nigel Farage: on being hated, 
Brexit, Trump and drinking

Featuring

Thomas Heatherwick, 
Britain’s leading export

Plus

Alan Johnson  
Lucia van der Post
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ROWAN WILLIAMS |  BART VAN ES |  WILLIAM CASH |  NICK FOULKES |  PETRONELLA WEST  

HOLY DOPE
 LEGAL CANNABIS  
 IS SET TO BECOME  
A $100bn BUSINESS
  BY EDWIN SMITH
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Sam leith | tanya gold | JaSon Cowley | luCia van der poSt | niCk foulkeS 

£5.00 July/august 2018

The Spear’s Interview

Nigel Lawson on greed, 
Brexit and Theresa May

Featuring

Inside the $800m 
Rockefeller collection

Plus

stephanie Flanders
Ellen Macarthur

wealth | buSineSS | Culture | life

The crypTo 
revoLuTioN

pLus
The top wealth 
managers in 
London 

how crypTo-asseTs  
are chaNgiNg The 
worLd of weaLTh

Is it said that Winston Churchill took the English language into battle during the 
Second World War. Here at Spear’s we take a similar view of the potential power  
of words – once projected by elegant design and amazing photography.

And this is what we do at Spear’s. Every day. We tell stories that are highly relevant 
to the lives and interests of our readers: we dramatise them in such a way as to 
bring them to life and we invest time in researching and understanding the fields 
we write about. 

With this background we believe we are prime-placed to offer a unique service  
to professional services companies and brands who want to talk to a high-net  
worth-audience.

That is because many brands and professional services companies occupying the 
Spear’s universe have offerings that defy even the best ad-men. Communicating 
these things is hard and takes some time, and that’s precisely why we believe it’s 
an area that will benefit from the power of the award-winning journalists and 
journalism that Spear’s is proud to deliver. 

Spear’s Content Marketing Solutions can deliver the power of words to your brand.
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With powerful editorial 
covering finance, business, 
luxury lifestyle and travel 
and exclusive cultural 
content, plus its authoritative 
indices covering need-to-
know experts in private 
banking, property, tax 
and more, Spear’s has the 
compelling content to deliver 
for commercial partners
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The Spear’s Interview

Kudadoo Maldives Private 
Island plans to redefine time 
Featuring

Elizabeth Hurley on 
sun, sea and sand

Plus

Park Hyatt Maldives
The Nautilus

The modern home 
of luxury holidays

Christopher 
Silvester explains 
how the Maldives 
rose to the top of 
the world  p108

Enchantment  
and adventure

Kudadoo Maldives 
Private Island plans 

to redefine time  
and reimagine 
freedom  p110

Create your  
own paradise

The Nautilus is a 
bohemian private 
island where you 

can design your own 
dream holiday  p112

The ultimate escape
Park Hyatt Maldives 

Hadahaa offers 
luxury and 

pampering in the 
most secluded of 

settings  p114

Spear’s supplements 
Creating compelling editorial across a broader canvas is what Spear’s excels at.  
We take the power of individual stories and magnify them by the impact of the 
whole – proving that the sum of the parts is truly greater.
 
Spear’s has created supplements over many years, but with our Content Marketing 
Solutions service, we are bringing our journalistic and writing talent and expertise 
even closer to our clients. Over a series of eight, 12 or 24 pages we can interweave 
the bespoke narratives, service offerings and your branding storytelling to present  
a magnificently designed picture of what your firm or brands does best and why it  
is the winning choice for our readers.

For us this is very much collaboration: working hand-in-glove with firms to curate a 
branded editorial experience that is seamlessly effective and editorially compelling.  
This is content that elevates the positioning of your company and delivers 
commercially.

HOW TO 
DO HOWE
Renowned for its warm and 
friendly service and laid-back 
ambience, Arajilla Retreat 
encapsulates the essence of 
Lord Howe Island, offering 
guests a haven of tranquillity. 

Meandering pathways lead 
through native gardens, to the 
beach, to the serene day spa, to 
Arajilla’s luxurious suites and 
renowned restaurant. Kentia 
suites are $1,500/night (approx 
£825), or stay for five nights 
and pay for four. 
Web arajilla.com.au

Commanding stunning ocean 
and mountain views, Capella 
Lodge offers a civilised, stylish 
and sophisticated escape. 
Capella’s contemporary cuisine, 
relaxed sophistication and 
intimate surrounds combine to 
deliver a unique and exclusive 
Lord Howe Island experience. 
Off Peak: $1,500/night for a 
twin suite (approx £825). Peak: 
$2,200 (approx £1,200). 
Web lordhowe.com

Return flights from London to 
Sydney with Etihad Airways 
start from £707 in economy. 
Etihad, the national carrier of 
the UAE, also offers three daily 
flights between Heathrow  
and Abu Dhabi. 
Web etihad.com 
Tel 0345 608 1225

QantasLink operates flights to 
Lord Howe Island that are less 
than two hours from Sydney or 

from anywhere on the planet. 
Accessible as never before, this is a 

great place to spend quality time with 
the family. Firstly, no visa is required 
for any nationality. Then there’s the 
fact that Seychelles is considered the 
‘land of perpetual summer’, with 
temperatures rarely descending  
below 24°C or rising above 32°C. 
There are no tropical diseases here  
to concern you either. 

The range of accommodation in  
the islands is vast. If you go for the 
ultimate in tropical pampering at the 
five-star resorts or exclusive island 
hideaways, no effort will be spared: 
most top hotels offer kids’ clubs and 
programmes of entertainment for the 
young. If that’s not your style, the 
Seychelles Secrets portfolio of hotels 
proposes island-style living at its best 
in establishments that have been 
especially vetted to provide an enticing 
blend of excellent facilities and great 
value for money. 

Seychelles is all about diversity  
and discovering all that these islands 
have to offer. Island-hopping is a 
favourite among many visitors: the 
islands of Praslin and La Digue are 
just 15 minutes away by plane or an 
hour by fast catamaran ferry from  
the main island of Mahe. Including 
these islands in your itinerary will 
introduce your family to some of the 
best beaches and rarest flora and 
fauna in the world.

Seychelles also offers excellent 
swimming, snorkelling, diving,  
hikes, horse riding, zip lining, golf, 
sailing, fishing, and a whole lot  
more. Far as it is from the madding 
crowd, Seychelles is just the place  
to treat your family to a holiday where 
welcoming smiles, a safe, pristine 
environment and entertainment 
galore will give you memories that  
will never leave you. 

SPEAR’S PARTNER

HAPPY FAMILIES
The glorious weather and luxury accommodation of Seychelles are 
now easier to reach than ever, making it a family favourite destination

 “Seychelles  
is effectively 
one stop 
from 
anywhere  
on the  
planet

THE BEAUTY OF the Seychelles 
islands is legendary – all 115 of them, 
sparkling like jewels set in azure 
waters far from the hustle and bustle 
of a busy world, in their secluded 
location in the wonderfully untouched 
western Indian Ocean. Until fairly 
recently, Seychelles was synonymous 
with a playground for the rich and 
famous, but all that is changing.

An increasingly popular tourist 
destination, Seychelles benefits from 
airlift from such airlines as British 
Airways, Emirates, Qatar, Etihad/ 
Air Seychelles, Ethiopian Airlines and 
Kenyan Airways, to offer convenient 
connections to anywhere. With all 
these hubs working in its favour, 
Seychelles is effectively one stop  
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T H E  I N D E X
Family offices

For the first time, 
practitioners of 

family office 
services have their 

own section in  
our Index  p86
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‘We consider  
them the type  
of individuals  
who are most 

reluctant  
to relinquish  

control’
Ross Elder of Lincoln  

Private Investment Office  
on the challenges of managing  

the wealth of entrepreneurs

65Wealth Managers Index

Index introduction 
What has changed 

over the past year in 
our peer-reviewed 
list and in wealth 

management  
itself  p66

Fight left in the bull 
How much life is 
there in the bull 

market? We ask the 
sages of the wealth 

management 
community  p67

Winning humanity
Family offices must 

put their clients’ 
needs first if they 

want long-term 
success, says 

Rupert Phelps  p85

The Index

Wealth Managers 
Index 

Our exhaustive 
selection of the 

finest managers of 
both UHNW and 

HNW wealth  p68

T H E  I N D E X
Sleeping partners

How changes in 
society are causing 

a shift in the  
courts’ approach  
to cohabitation  

law  p75
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65Family Lawyers Index

Index introduction 
Assessing the 

changes over the 
past year in both 

our peer-reviewed 
list and in family 

law itself  p66

Private functions 
All the strain on  
the busy family 

courts is effectively 
leading to a 

‘privatisation’ of 
divorce  p67

Special 
circumstances

The wave of female 
empowerment is 

altering how ‘special 
contributions’  

are regarded  p71

The Index

‘There needs to  
be change across 

the profession  
to put women on  
an equal footing  

with men’
Miranda Fisher of  

Charles Russell Speechlys  
on one of the challenges  

facing the legal world 

Top family lawyers 
The best of the  

best in the family 
arena, including 

barristers, lawyers 
outside London and 

rising stars  p68

T H E  I N D E X
Tax accountants

The 25 experts  
best equipped to 
advise on wealth 

structuring and tax 
compliance in an 
era of change  p77

‘Take advice 
regularly from 
professionals 
and not on the 
golf course or  
at the marina’

Camilla Wallace of  
Wedlake Bell lays out  

the importance of  
top-level tax advice  

(see page 74)

65Tax Advisers Index

Index introduction 
Who’s in the latest 

top tens in our 
peer-reviewed tax 
adviser list, plus 

what they’ve made 
of the past year  p66

Hyper correction 
Christopher 

Jackson on why the 
latest changes to 

tax regulation may 
have gone a step 

too far  p67

Contentious trusts
We profile the  
six specialist 

lawyers you should 
turn to when a 
dispute arises  

over trusts  p75

The Index

Tax & trust lawyers 
Our exhaustive 
selection of the 

finest lawyers to 
navigate clients 

through the CRS, 
RTC and more  p68
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CONTACT
Jiggs Patel
Group Sales Director
+44 (0)20 3096 2286
jiggs.patel@spearswms.com

The Michelin Guide to the  
wealth management industry
Julien Seveaux, Stanhope Capital

Spear’s is for anyone who wants 
to make money – and keep it
Elizabeth Hurley

A cross between Forbes  
and Vanity Fair
Ben Goldsmith

My favourite magazine
Terence Conran

The Good Life Wealthy living

How much is an ounce of gold? 
No idea. But I am old enough to still 
think in pounds and ounces. Ten 
ounces of Old Holborn – tobacco – is 
the only thing I remember people 
buying in ounces. 

What was your first pay slip?
I worked for Remington electric 
shavers as a clerk, taking in the shavers 
needing repair and sending the 
repaired ones back again. Aged 15 – 
they paid every fortnight, about £10. 
 
You say you grew  
up in a slum…
We knew our street was a slum 
because it was declared unfit for 
human habitation in the 1930s and 
we were still living there in the 
1950s. No electricity, no hot water, 
damp, wonky doors, every insect, 
one family on every floor with one 
in the basement, everyone sharing 
one god-awful khazi [toilet] out 
the back. That’s a slum. Hopefully 
it’s something you leave behind.
 
Is music an escape from 
life or a way into it?
Into. Always into something  
I loved. I don’t go along with  
this idea of music as an escape.  
It was a way into a wonderful 
world that I’ve remained in for  
the rest of my life.
 
Favourite songs to sing?
Wild Thing by the Troggs, All or 
Nothing by the Small Faces. 
Beatles songs are sacrosanct;  
too wonderful to replicate.
 
Who are the political  
rock stars?
Usually rock-star politicians are 
really benign dictatorships – we 
don’t really do that over here. But 
Tony Blair had swagger. It was like 
walking round with a rock star at 
times during the late Nineties. 
People always wanted a photo. 
 
Greatest rock moments?
The Beatles audition at Parlophone 
EMI – I’d have liked to be there in 
studio 2 watching when George 
Martin sat mostly unimpressed,  
but saw something.

MIDAS
ALAN JOHNSON

The author and former home secretary 
talks Lennon and McCartney, Blair  

and Brown, rock stars and toilets  
with David Dawkins

 Who’s your favourite Beatle?
Paul. His songs were better than 
John’s. He was the one I wanted to 
look like and be like. He has a melody 
running through his brain that I think 
John could only aspire to. 
 
Do good political partnerships 
work in the same way?
Bono from U2 said Blair and Brown 
were the Lennon and McCartney of 
politics – there’s something in that. 
They had creative tension between 
them, and they were very different 
personalities: Gordon brought the 
Presbyterian fundamentalism, 
whereas Tony was more relaxed.
 

Have you heard of Cardi B?
No. But I do like new music. I like 
St Vincent, I like Everything 
Everything, Courtney Barnett. 
People ask me what’s the best era 
for music – I’d say it’s now. 

What’s your next book?
I’m looking to fiction now. Not 
sure I can do it. It’s a very special 
skill – plot, character and all that. 
But I love it.
 
Who’s the politician with 
the worst music taste?
I have a lot of affection for Ed 
Miliband – but not for his taste 
in music. 
 
What would a Labour 
government mean for  
the ‘haves’ in society? 
A Labour government is about 
the eradication of poverty and 
greater equality. But I don’t think 
that just because you’re very rich 
you don’t care about poverty, and 
I don’t think that just because 
you’re very rich you couldn’t give a 
damn about equality – whether it’s 
gender, social class or ethnicity. 

People care about these things. 
This is one of the problems with 
the far left: they look at people 
purely on the basis of their class 
and wealth. I look at people on the 

basis of their humanity.   S

Alan Johnson is at the Essex Books 
Festival in March. In My Life: A Music 

Memoir is published by Bantam. 

   Web essexbookfestival.org.uk
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Illustration by Russ Tudor
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